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● The firm must come up with a product or service 
that people will want to buy.

● It must fulfil some need
or want.

● It must be (or at least seem) unique.



●Variety
●Quality
●Design
●Features
●Brand Name
●Packaging
●Service





                    PLACE

⦿ The means by which products and 
services get from producer 
to consumer and where they can be 
accessed by the consumer
● The more places to buy the product and the 

easier it is made to buy it, the better for the 
business (and the consumer)



                    PLACE

⦿ Channels
⦿ Coverage
⦿ Locations
⦿ Inventory
⦿ Transportation
⦿ Logistics



                    PLACE



                            PRICE

•The price must be one that the 
customer thinks is good value for 
money.
•This is not the same as 

being cheap!
•Prices have a great psychological 
effect on customers.



                            PRICE

◼ List Price
◼Discounts
◼Allowances
◼Payment Period
◼Credit Terms



                            PRICE
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 PROCESSES
• How do people consume services?
• What processes do they have to go 

through to acquire the services?
• Where do they find the availability 

of the service?
● Contact
● Reminders
● Registration
● Subscription
● Form filling
● Degree of technology



PROCESS OF TAKING A POSTPAID 
CONNECTION

Go to Hutch or Airtel Shop

Choose a product (Say Postpaid connection)

Pay the appropriate fees

Take the Respective product (Like SIM Card in 
this case)

Avail the facilities 

Give the feedback






